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James Bednark
CONTACT
Route de Suisse 38
1290 Versoix
Switzerland

M: +41 79 851 62 85
E: James.Bednark@gmail.com
DOB: 15/09/1979
www.linkedin.com/in/jamesbednark
www.bednarkcreative.com
https://www.imdb.com/name/nm1945982/

LANGUAGES
English, Native speaker
French, A1
Software
Microsoft Office, Adobe Creative Suite, Google Workspace, Vectorworks, Slack, Zoom

Education
University of New Hampshire
Durham, NH USA
Bachelor of Arts with a focus in political science and theatre
WORK AUTHORIZATION
USA Passport, Swiss Ci Permit 
References
References available upon request.




Professional Profile
Experiential creative leader with 20 years building and scaling immersive brand experiences from concept to execution. Expert at translating brand vision into physical environments that authentically connect with audiences—from trade shows and activations to luxury brand partnerships and large-scale events. I build and lead multidisciplinary creative teams, establish design frameworks, and partner with agencies to deliver elevated experiences that balance craft with strategic impact. Comfortable operating at every level: pitching vision to leadership, directing on-site installs, and building the processes that enable teams to do their best work.
Experience
NBC Universal, MTV, Paramount.     August 2015 – December 2024
New York, NY
Art Director
Developed and managed projects from concept to completion 
Triaged, prioritized and high-volume production schedules
Created and managed comprehensive budgets
Innovated processes and methods to deliver superior sets 
Maintained quality expectations and deadlines
Main point of contact for all production related requests
Maintained schedules and communicated priorities to all stakeholders 
Select titles:
Law & Order: SVU, FBI, Ray Donovan, MTV Video Music Awards: Pre-Show
Bednark Studio 			           April 2013 – July 2015
Brooklyn, NY
Executive Project Manager

Fostered strong client relationships by managing day-to-day collaboration
Established clear communication systems for all incoming projects, managed workflows across all departments
Supervised experiential marketing events and pop-ups across the United States
Managed logistics: trucking, air freight, staffing
Value engineered projects with careful material selection, fabrication techniques, budget management and scheduling
Consistently exceeded client expectations.
Select client list:
IWC Schaffhausen, Nespresso, Louis Vuitton, Dom Pérignon, Samsung, Facebook, Google, DirectTV
NBC Universal 			        March 2009 – April 2013
New York, NY
Art Department Coordinator

Managed budgets and cash flow, utilizing purchase orders, check requests and purchasing cards.
Researched and purchased materials for the construction, paint and property departments.
Assisted the Production Designer and Art Director with their workload.
Select shows:
Law & Order: SVU, White Collar, Get Him to the Greek.
Freelance			         February 2005 – February 2009
Still Photography Prop Stylist

Sourced, purchased and rented all elements required for a still photography shoot.
Collaborated closely with client and photographer to achieve desired aesthetic. 
Select clients:
Vogue, Entertainment Weekly, TV Guide, Time Magazine.
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